


WHAT IS MARKETING CLOUD



What is Salesforce Marketing Cloud?

Marketing Cloud is a comprehensive communication tool
designed to streamline and optimize marketing efforts. It offers a
range of tools and functionalities that cover everything from
managing student communication data and segmentation to
creating personalized marketing campaigns across various
channels like email, paid advertising, SMS, and more.

Marketing Cloud allows us to target our students with relevant
communications and provides the tools to monitor the
effectiveness to eventually drive better results in our marketing
campaigns.



How We Use Marketing Cloud

* One-off communications to future and current students

* Automated “drip” communications to future and newly-admitted
students

« Communications that are triggered by a change on a student’s
record

* |dentify the best times for sends, as well as other Al-leveraged
insights



NAVIGATING MARKETING CLOUD



Logging In

* Login using SSO at https://link.ivytech.edu/sfmc
* You will see a prompt like the one below. Click Skip.

marketing cloud

Single Sign-On Certificate
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https://link.ivytech.edu/sfmc

Navigating Marketing Cloud
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Navigating Marketing Cloud

Email Overview
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Navigating Marketing Cloud

e Content Builder

e All conten
created by the
business unit

* Location of email
templates,
components,
previously sent
messages, efc.
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Navigating Marketing Cloud

ﬁ Einstein Overview
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WHAT’S NEW



NEW Email Template

[Test]:Your better days start at lvy Tech, Asia © S €«

* Drag-and-drop functionality — @ ;e ememmac
with a variety of content D )
blocks

longer than these two rows

* Allows customization
without knowing code

]
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Ut pharetra mi id
. re -— l | I e I I l a e S a re a S O magna euismod efficitur. Morbi iaculis bibendum augue, non sollicitudin
urna commodo vitae. Lorem ipsum dolor sit amet, consectetur adipiscing

elit. Nullam libero ex, finibus et magna id, faucibus luctus metus. Quisque

eget lacus a nibh auctor iaculis. Morbi ornare ex a posuere euismod.

n ]
Pellentesque consectetur sem nec purus volutpat, nec gravida lorem
val wing you

Lorem ipsum dolor sit amet, consectetur

]
adipiscing elit. Donec consequat nisl sed
orci mattis, sit amet fermentum tortor
vulputate.

O9® O MINDIANA.

Manage IL | Update Profile | Privacy Polic

This email was sent by: Ivy Tech Community College
50 W Fall Creek Pkwy N Dr, Indianapolis, IN, 46208, US



NEW Email Template

Your header goes here and should not be longer
than these two rows

Lorem ipsum dolor sit amet, consectetur adipiscing elit.
Sed do eiusmod tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim veniam.

I'm a button

This is the large single header and should not be
longer than these two rows

Lorem ipsum dolor sit amet, consectetur adipiscing elit.
Ut pharetra mi id magna euismod efficitur. Morbi iaculis
bibendum augue, non sollicitudin urna commodo vitae.
Lorem ipsum dolor sit amet, consectetur adipiscing elit.
Nullam libero ex, finibus et magna id, faucibus luctus
metus. Quisque eget lacus a nibh auctor iaculis. Morbi
ornare ex a posuere euismod. Pellentesque consectetur
sem nec purus volutpat, nec gravida lorem laoreet.

OO DO © owomna

Manage Subscriptions | Unsubscribe | Update Profile |

Privacy Policy

This email was sent by: lvy Tech Community College
50 W Fall Creek Pkwy N Dr, Indianapolis, IN, 46208,
us

This is a Custom Header

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Ut pharetra mi id
magna euismod efficitur. Morbi iaculis bibendum augue, non sollicitudin
urna commodo vitae. Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Nullam libero ex, finibus et magna id, faucibus luctus metus. Quisque
eget lacus a nibh auctor iaculis. Morbi ornare ex a posuere euismod.
Pellentesque consectetur sem nec purus volutpat, nec gravida lorem
laoreet.

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Donec consequat nisl sed
orci mattis, sit amet fermentum tortor
vulputate.

Keep your headline to around fifteen words or less and no
more than two rows!

| Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua. Ut enim ad
minim veniam, quis nostrud exercitation ullamco
laboris nisi ut aliquip ex ea commodo consequat.

0 ° ® o [DINDIANA.

Manage Subscriptions | Unsubscribe | Update Profile | Privacy Policy,

This email was sent by: lvy Tech Community College
50 W Fall Creek Pkwy N Dr, Indianapolis, IN, 46208, US

Dear Juan,

The salutation on this email has been configured to have the right case on
the first name. If you are using the student's first name anywhere else, you
should use Juan, instead of JUAN Lorem ipsum dolor sit amet,
consectetur adipiscing elit. Ut pharetra mi id magna euismod efficitur.
Morbi iaculis bibendum augue, non sollicitudin urna commodo vitae.
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nullam libero ex,
finibus et magna id, faucibus luctus metus. Quisque eget lacus a nibh
auctor iaculis. Morbi ornare ex a posuere euismod. Pellentesque
consectetur sem nec purus volutpat, nec gravida lorem laoreet.

John Doe
Title goes here
email@email.com

OM® O [DINDIANA.

Manage Subscriptions | Unsubscribe | Update Profile | Privacy Policy

This email was sent by: vy Tech Community College
50 W Fall Creek Pkwy N Dr, Indianapolis, IN, 46208, US



Revised Naming Conventions

« Current naming convention: <campus>_<topic>
* New naming convention: <campus>_ <audience>_<topic>

* Addition of audience allows us to better track analytics and
engagement across specific parts of the funnel

* For example, an application generation email sent by the
System’s Office might now be called: SO_LD_Fall app Gen

* Multiple audiences in the same message can be included with
an underscore between each audience. |E:
BLM _CS GS Welcome Message



Audience Short Code

Audience Marketing Cloud Short Code
Leads LD

Opportunities OP

Current Students CS

Guest Students GS

Dual Credit DC

Dual Enrollment DE

Stop Outs STO

Drop Outs DRO

You can find the complete list of campus and audience codes here.


https://docs.google.com/document/d/1OmCzc1ZtXrXbN-dQMQ0W-OwoXBSfqXFlaZdZaMFpD74/edit?usp=sharing

CREATING YOUR AUDIENCE



Creating Your Audience

* Navigate to Email Studio > Email > et A

Interactions > Import ——
*|n the Imports window, click Create
*In the Properties window, enter the desired e

name of your report for both Name and
External Key (remember to start it with your ~ *=
campus code!)

*In the Source panel, change the File Location
dropdown to Salesforce Objects & Reports

 Change the radio button under Salesforce
Data Source Type to Report

* Press Select



Creating Your Audience

* This should open a new window. In the text box below Look for
Reports that meet this criteria, insert the name of the
lvyConnect report you're using and then press the Find Now
button (pushing enter will not work)

* Click the checkbox next to your report and press the OK button
In the lower right corner



Creating Your Audience

* Select which fields to import under e
Included | g MO ke e W
* In the Email row, Change the Type - et {
dropdown from text to Email = =10 |
szt [Text V(255 | O [
Area of Study [ Text O

* In the next column, press the
checkbox under Key for Lead ID or
Contact ID

* Press Save Config

* Under Update Type, change the
dropdown to Overwrite

* Press the Save button at the top of
the imports panel

v|[255

a

|

| | save Config || Cancel




Creating Your Audience

* Find your import in the list of imports (it's sorted alphabetically)

* Click the checkbox next to your import and press Start at the
top of the import panel.

* Navigate to Subscribers > Salesforce Data Extensions and
click the checkbox next to the data extension with the name of
your import

* Click the checkbox next to your extension and press Move
* Move your extension to your campus folder




BUILDING A MARKETING CLOUD EMAIL



Building an Email in Marketing Cloud

* Open Content Builder by
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to take the Knowledge Assessment at | Marsha Jas



Building an Email in Marketing Cloud [R\/

* Select Template from the “Create

Email” dropdown in the upper-left e
CO rner @) Properties  (#) Content (<) Preview and Test

« Select ITCC Student Comms L e
Template

Description

* Name the email, using your campus
and audience codes ]

- Click the Select button in locationand ™ =
select the folder for your campus

* Press Next



Building an Email in Marketing Cloud

*|n the left menu, click Content and Folders and navigate to:
e 2024 Student Communications Template & Assets

* This folder has pre-built content blocks for you to use like
text blocks, buttons, text headers, callout boxes, and more

* Drag the blocks you’'d like to use for your email to the body of
your emaill

*Click Done



Building an Email in Marketing Cloud

* In the main window of your email, add a subject by clicking on
the bar that says Add Subject Line. You can include the
student’s first name personalization by adding % %First
Name%%.

* Add a preheader by clicking on the Add Preheader bar. Your
preheader should be an abbreviated teaser of the emaill
content.

* Your email is now complete!



TESTING AND SENDING YOUR EMAIL



Testing Your Email

<{  Edit Email test-bb-06112024

« Press the Next > button, located in the #.w @ o

upper right corner of your email window. [s smmemmee o sy e
- Stay on the first tab. Click the blue file — « ;2o & =& 7
folder on the right of the first column Ce T

» Select the data extension you'll be
sending to (or one that’s similar) and
click on one of the contacts in the list

* Click the blue Select button at the
bottom right

Cancel



Testing Your Email

~() | TestSend ©@

» Click the icon of an envelope and a e L
bubbling beaker i ———
* Enter your email address into the space
below Individuals. Press enter

From Options

* Press the blue Send Test button at the -
bottom |

Description Account defaults

From Name vy Tech Community College
From Email noreply@your.ivytech.edu
Reply Name Ivy Tech Community College
Reply Email y@your.ivytech.edu

Delivery Profile Default -
Description Account defaults

IP Address Account Default

Header Defauit

Footer Defauit

Subject Prefix @
‘ [Test]:

Multipart MIME
Track Clicks
Suppress this send from reports




Sending Your Email

* Click the down arrow next to the blue Save button and select
Save and Send

* On the upper right corner of the Define Properties page, press
Next

*|In the left panel of the Select Audience page, find your data
extension and drag it over to the Targeted box

* Press Select when the Publication List window opens
* Press Next on the upper-right corner




Sending Your Email

* Check Schedule and select the date and time your email
should send (or leave it marked as Send Now)

* Change the Tracking Destination Folder to your campus
folder, if you have one set up

* Press Next in the upper-right corner



Sending Your Email

* On the Review and Send page, click
every link in your message and
review it one last time for typos

-When the content is confirmed, click
the This information is correct and
this email is ready to send checkbo:

» Press Send on the upper-right corner




BEST PRACTICES



Best practices \/

* The average attention span for an adult is about 8 seconds

* Avoid messages where the body copy is more than 150-200
words in an email, or 10-15 rows in a newsletter

» Keep accessibility standards a priority
* Provide descriptions of images

« Add more details to the descriptions of a link. IE: if register today is
linked, the backend could say “Register today for fall classes at Ivy
Tech’s Hamilton County campus”

* Do not replace copy with images/flyers that screen readers
can’t read



QUESTIONS?

IVY TECH

COMMUNITY COLLEGE




